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JON FAINE: Well, where do we start this morning? Let’s have a look 

at some figures that are being released this morning by 

the Australian Industry Group. Tim Piper is the 

Victorian branch director of one of the business 

lobbies- one of the key business lobbies in this city and 

in this state. They've had a look at whether or not their 

members did or didn't cope with the Grand Final long 

weekend public holiday.  

 Tim Piper, good morning to you.  

TIM PIPER: Good morning Jon.  

JON FAINE: What did you look at and what did you find?  

TIM PIPER: Well we asked our members how they felt about the 

Footy Friday, as we're calling it, the public holiday 

immediately before the Grand Final, and just how they 

felt, how they felt and what they lost. The sort of 

dollars they lost. Those that opened said they actually 

lost money, $14,000 on average. Those that didn't said 

they lost revenue of up to $500,000. In fact 
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anecdotally, one company told me they lost up to 

$900,000 on that day. 

JON FAINE: In one day?  

TIM PIPER: In one day. 

JON FAINE: [Talks over] Gee they're doing alright the rest of the 

time 

TIM PIPER: That was a bigger company of course. But they also 

told me that on that day, one company said that about 

- they took about 30 per cent of a normal Friday, so I 

think even with those that were opening were not 

doing as well as they might have done.  

JON FAINE: Overall then, how do you ... I mean, there are winners 

and losers. If you only ask the losers then you get a 

very distorted picture, so ... 

TIM PIPER: Well Jon, 85 per cent of the companies were actually 

closed, so there were actually not going to be many 

winners on that day, they couldn't afford to open on 

that day. And those that were closed, some of them 

even had to pay overtime on the Sunday, to make up 

for the Friday. So there were some significant costs.  

 And then, in addition to that, those on the border and 

the regional areas, they found that there was a public 

holiday here in Victoria on the Friday then another one 

in New South Wales on the Monday, which made it an 

extra long weekend. The regional companies told us 
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that they felt that it was Melbourne-centric, in fact one 

sent me an email first thing this morning to say it cost 

him $40,000 just for that day. He was a Bendigo 

company, so they really weren't happy with the result 

of it.  

JON FAINE: Okay, so if the Industry Group has its way, that will be 

the only time we have a public holiday for the Grand 

Final?  

TIM PIPER: Well Jon, promises have been met.  Daniel Andrews 

has been able do what he said he'd do. I think the next 

stage is to really consider it, as it whether it has 

economic value, and it certainly doesn't so far as 

companies are concerned, and move on.  

JON FAINE: What if it's not just economic value that needs to be 

measured? Maybe we look at more than the economy. 

We look at social value and family time, and factor that 

in too?  

TIM PIPER: All of that's important Jon, but we're already having 

two more public holidays than most other states. 

JON FAINE: No we don't. 

TIM PIPER: We can't afford to do that that.  

JON FAINE: We lost Show Day, this is putting back a holiday as an 

equivalent. Which are the other states that have fewer 

public holidays? Because most of them have more. 



 
 Page:  4 
 
 

 

TIM PIPER: Queensland has two less public holidays than we do. 

New South Wales has one less than we do. We don't 

need to have this public holiday Jon. Even the 

employees are saying to us - saying to their employers 

they'll take it, but really is it a necessary thing to have? 

They think it's a bit of a ruse; in fact they've used other 

words. But they just don't feel that it's a necessity at 

this time.  

 The economy's not strong Jon. The economy is, we 

think, improving. But it's not strong and we shouldn't 

discourage it.  

JON FAINE: Well indeed, the economy is a - there's a number of 

factors that influence the economy. The low dollar is 

working in very much the favour of many parts of our 

economy. Sensis, the people who run business 

communications have released their regular survey, 

their Business Index Survey, and they say regional 

Victoria, confidence is up 14 per cent, but in 

Melbourne, it's down 21 points.  

 So if you've got that going on, in fact it's almost ... it's a 

slightly different picture to the one you were 

portraying before. Confidence in Melbourne down, 

you're saying it's up. Regional Victoria confidence up, 

you're saying they're struggling.  

TIM PIPER: Well certainly off the back of the Football Friday, the 

regional companies were not happy with it. Our view is 

though that things tend to be improving at the 

moment. We have our Performance of Manufacturing 

Index, the Construction Index and the Services Index, 
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all of those are showing growth at the moment. For the 

past three months they've been trending up, so things 

tend to be improving. We're very concerned that we 

don't stop that momentum, that is one of the problems 

that we've got to make sure we don't have. But there 

seems to be, probably off the back of the dollar, the 

confidence that the dollar is bringing, and the 

improved export performance that we have, 

companies are thinking that they might be just turning 

the corner.  

 I'm surprised that those figures that we're seeing, a 21 

per cent reduction in confidence. Because generally, I 

think with the figures that we're seeing, companies 

think that there's a bit of an improvement around the 

corner.  

JON FAINE: What do you attribute the three month change trend 

to? I'm trying to think three months back, I mean, the 

Abbott Turnbull change is not three months ago ...  

TIM PIPER: No. 

JON FAINE: ... or longer, because there's lead times to these things. 

What do you attribute you to then?  

TIM PIPER: Well, the dollar's had a significant impact, Jon. It wasn't 

that much long ago that we were almost at parity, and 

we're now down to 70 cents. So companies are finding 

that they're getting back into the market. Almost 

immediately after the dollar has started to come down 

by 20 per cent or so, we were finding that companies 

were telling us that they were able to compete with 
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 many of their Chinese neighbours, with the Asian 

competitors. So there is improvement that they're 

seeing. And there's no doubt that's - that that is 

helping.  

JON FAINE: Text messages and talkback callers in just a second. 

Tim Piper, text messages: oh so I suppose he wants to 

cancel Cup Day as well, says Fiona in Ballarat.  

TIM PIPER: I think that Cup Day is going to be maintained Jon. This 

is an additional public holiday that nobody really 

expects to have. 

JON FAINE: Okay, I'll get to callers too, Thank you for coming in. 

Tim Piper, Victorian branch director of the AI Group, 

the Australian Industry Group who have done a survey 

of their members in Victoria. And they're calling on the 

State Government not to repeat the experiment of a 

Grand Final long weekend.  
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